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Figure 1: The North Montgomery area is located north of the downtown, south of Maxwell Airforce base.  
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Figure 2: The North Montgomery’s 6,000 households and 9,000 workers spend $70.6 million annually on retail 
shopping and dining. Above left, North area neighborhood, above right, North area supermarket.  

 

Executive Summary  

This study finds that the North Montgomery area is a vibrant community that includes numerous local and 

regional shops and restaurants.  In 2021, the North area residents and workers spent $70.6 million of retail 

shopping and dining. However, overall, its 16,000 residents 9,200 workers and visitors are underserved 

with many necessary food and retail goods and services due to non-market reasons. More than 95% of the 

North’s retail spending occurs in other areas of Montgomery region.  As a result, many of the North 

Montgomery households and workers must travel outside of the area for many of the shopping and dining 

activities.   

 

This research also concludes that the City’s North area can presently support up to 40,000 square feet (sf) 

of additional retail and restaurant space. This commercial development could include 14,000 sf of retail 

stores and 26,000 sf of restaurants - equating to 16-20 new or expanded businesses.   

 

Overall, this new retail could generate as much as $14 million in new annual sales, representing 20% of 

North Montgomery’s household retail and restaurant spending. On average, these new stores could generate 

sales of $350 per square foot per year, 20% over the national retail sales averages.  

 

The leading supportable retail and restaurant categories in the North area include clothing, furniture, a 

supermarket, pharmacy and 10 new restaurants from quick casual to full-service dining venues.  Below, 

summary of new or expanded retail demand in North Montgomery.  

  

Northside New Retail Demand  

   1,200 sf  Books, Music Store  

   8,000 sf  Grocery Store (1 Store) 

   2,000 sf  Pharmacy/Health Store 

   2,000 sf  Specialty Foods: Cheese, meats, produce, etc.  ( 1 – 2 Stores) 

 12,000 sf  Full-Service Restaurants (5-6 Restaurants) 

 12,000 sf Quick Casual Restaurants (6-7 Restaurants) 

   2,000 sf Bakery, Coffee, Ice Cream, etc. (1-2 Stores) 

                 40,000 sf Supportable Total New (16 – 20 Businesses) 
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Background  

Gibbs Planning Group, Inc. (GPG) has been retained by City of Montgomery to conduct a retail feasibility 

analysis to estimate how much additional retail and restaurant development is supportable in the North 

Montgomery area presently and through 2028. 

 

GPG has addressed the following issues in this research: 

• What is the existing and planned retail market for the North Montgomery area? 

• What are the potential retail market trade areas for North commercial area? 

• What are the Northside’s population, demographic, and lifestyle characteristics currently and  

projected for 2028? 

• What is the current and projected growth for retail expenditures in the North area, now and in 

2028? 

• How much additional retail square footage is supportable within the North area by 2028 and what 

types of retailers may seek to deploy a new business there? 

• What retail sales volumes can potentially be achieved in Northside by these new businesses? 

 

     
    Figure 3: Left: Best Western located in North Montgomery; Right: Sonic Hamburgers on Coliseum Boulevard. 

 

Retail Trade Area 

This economic analysis is based in part, on the North area’s retail market trade area. The trade area is the consumer 

market where the North Montgomery businesses have a significant competitive advantage because of access, 

design, lack of quality competition and traffic and commute patterns. The area’s retail trade area extends 2 to 4 

miles and is bounded by I-85, I-64, US 82 and US 80  (see Figure 4 below). 

 

The North trade area includes 16,000 year-round residents, 6,000 households and 9,200 workers. In 2022, the 

North area’s residents are projected to spend $65 million on restaurant dining, groceries, and retail goods and 

services in and outside of Montgomery. This spending projection yields approximately $4,000 of spending per 

capita, which is approximately 30 percent lower than the State’s estimated spending per capita ($6,000).  

 

By 2027, the North retail market trade area’s population is estimated to effectively stay flat.  The 2022 median 

household income in North’s primary trade area is $41,000 and is expected to increase to $49,000 by 2027. The 

area’s 2022 average household income is $56,000 and projected to grow to $67,000 by 2027. In 2022, 20% of 

households earned over $75,000 per year which is below than city (35%) and state (38%).  

 

Over 11% of the primary trade area’s residents have earned bachelor’s or graduate degrees, slightly lower than the 

city (21 percent) and state (17 percent). The median home value is estimated to be $80,000, lower than the city 

($151,000) and state ($183,000).   
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Figure 4: North Montgomery’s retail market trade area (above blue) includes 16,000 people, 6,000 households, and 9,200 
workers. Its  estimated primary trade area is shown above inside the blue line. The Northside’s residents and workers purchased 
nearly $70.6  million total on retail goods and restaurants in 2022 in and outside of Montgomery. 

 

North Montgomery Neighborhoods 

The North Montgomery area has 16,000 persons and 6,200 households with a median age of 36.  The population is 

expected to decline by 2% by 2028 while the City of Montgomery is expected to grow per year, +0.7%. The average 

annual household income in North End is $56,000 in 2022 while the median household income is $41,000. 

 

Capitol Heights:  

The neighborhood of Capitol Heights, which is mostly small-medium homes and apartments, is bordered by Madison 

Avenue and Federal Drive and is 1,600 square miles. There are 8,000 residents in Capitol Heights with a median age 

of 34. White-collar workers make up 73% of the working population while blue-collar employees account for 27%. 

With a total of 3,300 households, families represent 48% of those households. In addition, 27% of the households 

have children. 

 

The average annual household income is $44,000 with the median household income at $29,000. There are 4,400 

housing units in Capitol heights and 38% of those are owner-occupied. The median real estate price is $102,000 and 

is less expensive than 80% of Alabama neighborhoods. The Capitol Heights neighborhood is noted for having a 

higher proportion of its residents active in the military than 99% of other U.S. neighborhoods. 
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Neighborhoods (Cont.) 

 

Rosemont Heights: 

Located between Coliseum Boulevard and Federal Drive, the Rosemont neighborhood is also positioned next to the 

former Bonnie Crest Country Club which has been replaced with a Walmart Neighborhood Market, which is 

convenient for the residents for shopping. In addition to the Walmart Neighborhood Market, Rosemont residents can 

shop for produce and groceries at the State Farmers Market and Wright’s Produce, both located close by.  

The Rosemont Heights neighborhood (also referred to as the Bonnie Crest Country Club neighborhood) has a total 

population of 3,100 and occupies 0.31 square miles. Overall, living expenses are 22% lower than the national average 

in the Rosemont Heights neighborhood and 60% of the households own their own home. The median age is 39 and 

44% of the residents are married and 28% have at least one child. The Rosemont Heights neighborhood is located 

next to the State Military Department and Maxwell Air Force Base Gunter Annex.  

  

Figure 5: Above right, Pecan Grove home on Shady Grove Drive; Above left: Single family home in Highland Gardens.  

Pecan Grove Estates:  

The neighborhood of Pecan Grove Estates is located east of Federal Drive and south of the Walmart Neighborhood 

Market in Bonnie Crest Country Club. There are 24,000 residents with a median age of 39. White-collar workers 

make up 79% of the working popular in this neighborhood while blue-collar account for 21%. In addition, 2,600 

people living in Pecan Grove Estates work in some capacity of government.  

 

There are a total of 10,000 households in Pecan Grove, with family establishments making up 60%. The average 

annual income is $67,000 while the median household income is $54,000. There are 11,000 housing units in Pecan 

Grove and 70% are owner occupied. Most of the properties were built in the 1970’s. The median value of a home 

with a mortgage is $120,000.  

With the close proximity of the neighborhood to the Walmart Neighborhood Center, the State Farmer’s Market, 

Bate’s Turkey Farmer’s Market and Wright’s Produce, the residents have a variety of places to grocery shop.  

Highland Gardens: 

Highland Gardens is a 1,600 square mile neighborhood to the west of Fairground Rd and east of Lower Wetumpka. 

With a population of 4,000, it has a median age of 38 and 42% of the residents live within family households. The 

median household income is $35,000 compared to $51,000 in the greater Montgomery region.  
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Neighborhoods (Cont.) 

The average home value is $116,000 with half of the residents having mortgages. There is an elementary 

neighborhood school, Highland Garden Elementary with a student population of 420 and the Sugar Plum Child 

Development Center. The closest grocery shopping for residents of Highland Gardens is Meat City Market and 

Grocery off of Lower Wetumpka.  

  
Figure 6: The North Montgomery community has access to numerous colleges and universities including Faulkner and Alabama 

State University  

 

Universities and Colleges 

There are many universities and colleges in Montgomery AL. Public universities include Alabama State University, 

Auburn University at Montgomery, and a branch campus for Troy University. Faulkner University, Huntington 

College, Trenholm State Technical and Community College, Amridge University and Fortis College comprise the 

other higher education institutions. Faulkner University and Fortis College and Institutes are both located in North 

and Northeast Montgomery.  

 

Faulkner University:  

Faulkner University is a 74-acre urban campus located off Atlantic Highway, near the Eastbrook Shopping Center 

and northeast of downtown Montgomery. It is a private, Christian college with 3,500 students, and 2000 of them, 

undergraduates.  

 

Fortis College and Institutes:  

Located off Atlanta Boulevard in the north area of Montgomery, Fortis College and Institutes is a technical private 

college that offers programs in medical technology, nursing, dentistry, and skilled trades. With over 345 students 

considered full-time, and 26 faculty, the students body population has grown by 8% over the last five years. 

Approximately, 99% of the students receive financial aid.  

 

Trenholm State University:  

A comprehensive two-year community college with two campuses. Trenholm State University provides technical 

certificates and degree programs, adult learning, business, and industry training opportunities for over 1,500 students 

attending both part and full time.  

 

Alabama State University:  

A public historically black university founded in 1967, Alabama State University has around 4,000 students with 63 

Bachelor, Masters and Doctoral programs offered. ASU is in historic Montgomery Ala and within a short walk from 

the state capital and downtown Montgomery. In 2012 the University completed the New ASU Stadium, a $62 million 

football stadium bringing students and alumni from near and far to watch the ASU Hornets compete in the Northern 

Athletic Conference for football. . In 2021, 50% of the students lived off campus.   
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Universities and Colleges (Cont.) 

 

Auburn University at Montgomery:   

Only a 10-minute drive northeast of downtown Montgomery, AUM is a public university, established in 1967 with a 

student body of approximately 5,000.  The University offers undergraduate, graduate and certificate programs in 

business, education, liberal arts, nursing, and the sciences. The University draws crowds to its campus to watch the 

Montgomery Warhawks compete in 11 NCAA Division II sports such as baseball, basketball, and soccer.  

 

Huntington College 

 Is a private university Methodist college and founded in 1854 as a women’s college but is now coed. In the Fall of 

2020, there was an enrollment of 920 and its setting is in a residential neighborhood of Montgomery with a campus 

size of 70 acres. Popular majors offered include business, sport and fitness management, kinesiology, and exercise 

science. 87% of the students live on campus.  

 

Public Schools: 

 North Montgomery’s primary and secondary schools employ approximately 300 teachers and staff.  North 

Montgomery schools include a private K-12 Christian school and 5 elementary schools as well as colleges.  

 

North Montgomery Businesses, including City/State Agencies: 

North Montgomery is home to numerous governmental agencies, a coliseum, Maxwell Air Force Base Gunter Annex, 

universities and technical schools and small and large businesses. Below, a summary of the North area’s key 

employers. Overall, North Montgomery’s retail market area includes 12,000 workers, contributing to $78 million in 

total annual retail and restaurant spending.  Below, a summary of the North area’s key employers: 

 

  
Figure 7: North Montgomery is home for numerous governmental agencies and private sector businesses employing 12,000 

workers. Left: Wittichen Supply Company employs 250 workers; Right: Maxwell-Gunter Annex Air Force Base 

 

The Maxwell-Gunter Annex Air Force Base 12,000 Employees 

The Maxwell US Air Force base is home to the 42nd Air Base Wing, the Air Force and Army Reserves and Air 

University. The University runs the Officer Training School, the Air War College and 10 other miliary education 

programs. The University has 4,000 workers and they graduate 50,000 residents and 160,000 non-resident officers,  

enlisted and civilian personnel each year. The base is housed in two separate locations within the city.  The main 

base, Maxwell, is in the West Montgomery and its Gunter annex, in North Montgomery.  

 

The Air Force Reserve also operates eight Hercules transport aircraft at the City Regional Airport.  Maxwell is a 

complete military base with housing, offices, a commissary, elementary school and supporting fatalities. Overall, the 

Maxwell bases employee 12,000 active-duty, civilian and contractor personnel in the city.  
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Figure 8: Overall illustration of North Montgomery’s neighborhoods, retailers and institutions.  

 

Alabama Department of Agriculture & Industries:  

Located on Federal Drive and west of Fairground Rd., the Alabama Department of Agriculture & Industries oversees 

18 programs for the region, including food safety, animal industries, farmer’s markets, plant protection and pesticide 

management among the many.  

 

Each program employers a staff which provides services to the community which is responsible for serving farmers 

and consumers of agricultural products and operates with an annual budget of just under $25 million. The Department 

has about 300 full-time employees and 250 part-time employees.  

  

USCIS Montgomery Field Office Immigration:  

Off Atlanta Highway and east of Coliseum Boulevard, the USCIS office is one of 200 offices around the world but 

the only one located in Alabama.  With a staff of over twenty people, the office oversees immigration to the United 

States. Since 2000, the population of foreign-born Alabama residents has grown 93% to over 170,000. Each year over 

2,000 immigrants become naturalized U.S. citizens. Many of these citizens will use the local restaurants and retail 

when preparing for their visit to the USCIS office.  

 

Alabama Department of Public Safety:  

Located on South Ripley Street and north of I-85, the Alabama Department of Public Safety is a primary state agency 

with 38 precincts and made up of three divisions: highway patrol, marine patrol, and driver’s license division. There 

are 760 full-time sworn in officers, 680 full-time civilians and 11 part-time civilians working there.  
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Figure 9: The Montgomery Zoo and the Cramton Bowl are two of North Montgomery’s regional attractions.  

 

Garrett Coliseum:  

A unique indoor arena, Garrett Coliseum, located off Federal Drive and Fairground Road, is a multi-purpose event 

center with 12,500 seats, and 33,000 sf of floor space. Local yearly events include the Alabama National Fair and the 

Official State Horse Show. In addition, the coliseum includes adjacent areas such as the 26,000 sf Crawford Arena, 

7,800 sf Teague Arena, 14,000 sf Exhibition Building and 10,500 sf Homer Building. Many residents and visitors are 

drawn to the Garrett Coliseum for various events, supporting local restaurants and retailers.  

 

Multiplex at Cramton Bowl, Stadium/Arena: 

Montgomery is known as the sports capital of Alabama. The newly renovated Cramton Bowl is an indoor sports 

facility, next to the stadium. The main floor covers 57,000 sf with 20,000 sf on the lower level. The facility is used 

for various events such as banquets, sporting events, etc. There is also a 1,600-sf hospitality area. The stadium holds 

25,000 seats.  

 

Montgomery Zoo:  

Founded in 1920, the Montgomery Zoo, located on Coliseum Parkway has grown to 40 acres with over 700 species 

of animals. With many exhibits, and educational programs, the Zoo draws an average weekend of 18,000 guests. Zoo 

visitors and employees are a captive market for expanded retail and restaurants in the area.  

 

Industrial companies: 

The North Montgomery area includes 9,000 total workers and many of the many of the region’s largest industrial 

companies including:  

• United Refrigeration - 875 employees  

• Wittichen Supply - 250 employees 

• Spire Montgomery Operations Center small gas company - 40-50 employees 

• Lisenby Construction Inc - 20 employees 

• Sabel Steel - 300-500 employees  

•  Marjam Supply Company – Construction Supplies - 450 employees  

• Kocher Building Materials -25 employees 

• Vaughn Plywood, Southern Steel & Pipe Inc. -50 employees 
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North Lifestyle Tapestry Demographics  

As a part of this analysis, GPG has purchased third-party demographic North Montgomery research prepared by ESRI. 

The ESRI data includes tapestry lifestyles, which creates 65 classifications, or lifestyle segments, that help determine 

purchasing patterns.  These segments are broken down to the U.S. Census Block Group level and used by many 

national retailers to help determine future potential locations.   

 

The most prevalent ESRI lifestyle groups in City of Montgomery’s primary trade area are Hometown Heritage (41 

percent), Family Foundations (18 percent), Traditional Living (11 percent), Old and Newcomers, and City Commons (7 

percent). Based on these five categories, North Montgomery’s households are estimated to spend about 50 percent of 

what the average U.S. household spends on food and retail.  

 

Figure 10: North Montgomery Lifestyle Demographic Profiles (Source ESRI) 

Lifestyle 

 

Primary Trade 

Area Statistics 

Group Characteristics 

 

  Hometown Heritage 

  
 

 

 

Population 

4,700 

 

Households 

2,500 

 

Median HH Income  

$28,200  

 

41% Trade Area  

 

Hometown Heritage households are primarily family households, 

married, couples, with or without children, single parents and 

intergenerational households 

 

Wages and salaries are primary source of income for 70 percent of 

households, with contributions from Supplemental Income Security 

for 12 percent and Public Assistance for 7 percent. These consumers 

tend to be cost conscious and spend about 50 percent of the U.S. 

average on food and retail, purchasing items in bulk or on sale at 

their local discount store.  

 

 Family Foundations  

    

 

Population 

2,100 

 

Households 

1,050 

 

Median HH Income  

$43,100 

 

18% Trade Area  

 

In Family Foundations homes, family and faith are the cornerstones 

of life in these communities. Older children, still living at home, 

working toward financial independence, are common within these 

households.  

 

Neighborhoods are stable: little household growth has occurred for 

more than a decade. Many residents work in the health-care industry 

or public administration across all levels of government. Style is 

important to these consumers, who spend on clothing for 

themselves and their children 

 

   Traditional Living 

 

 

Population 

1,375 

 

Households 

685 

 

Median HH Income  

$40,500 

 

11% Trade Area  

 

Residents in the Traditional Living segment live primarily in low-

density, settled neighborhoods. The households are a mix of 

married-couple families and singles. 

 

The manufacturing, retail trade, and health-care sectors are the 

primary sources of employment for these residents. This is a 

younger market—beginning householders who are juggling the 

responsibilities of living on their own or a new marriage, while 

retaining their youthful interests in style and fun. These households 

typically spend about 60 percent what the average U.S. household 

spends on food and retail. 
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Lifestyle 

 

Primary Trade 

Area Statistics 

Group Characteristics 

 

Old and Newcomers 

 

 

Population 

720 

 

Households 

440 

 

Median HH Income  

$54,000 

 

7% Primary Trade Area  

 

 

Old and Newcomers are heavily comprised of singles’ lifestyles, on 

a budget. The focus is more on convenience than consumerism, 

economy over acquisition.  

 

Approximately 55 percent of this cohort are renters, typically living 

in neighborhoods in transition. Some are still in college; some are 

taking adult education classes. They support charity causes and are 

environmentally conscious. Age is not always obvious from their 

choices.  

 

Typically, these households spend about 80 percent of the what the 

average U.S. households spend on food and retail. Food features 

convenience, frozen and fast food.  

 

 

City Commons 

 

 

Population 

730 

 

Households 

400 

 

Median HH Income  

$35,700 

 

7% Primary Trade Area  

 

 

City Commons is one of Tapestry’s Segmentation’s youngest 

markets. It is primarily composed of single-parent and 

single-person households living within large metro cities. While 

more than a third have a college degree or spent some time in 

college, nearly a quarter have not finished high school.  

 

Most occupations are within office and administrative Support. 

Typically, these households spend about 40 percent of what the 

average households spends on food and retail.  

 

These households tend to shop at warehouse clubs like Sam’s Club, 

Walmart Supercenter, and discount department stores like Old 

Navy and Burlington.  

 

 

North Retail Market Demand  

The North Montgomery community’s 16,000 residents and 9,000 workers are generally underserved for restaurants 

and retail goods and services. In 2021, the North area’s residents and workers spent $70.6 million on retail and 

restaurants, mostly outside of the North side area.  However, most of its residents have convenient access to 

numerous quality grocery stores and local markets offering produces, meats, and foods.  Although the area is not 

defined as a food desert by the USDA there remains a niche demand for 10,000 sf of specialty groceries and foods in 

North neighborhoods. 

 

The North existing retail void for its 6,000 households affords an opportunity to attract up to 15 new or expanded 

stores generating $14 million in new or expanded store retail sales annually.  On average, these new shops, if 

designed and managed per industry best practices, could produce $350 per square foot per year, 25 % higher than the 

national average. 

 

The new commercial could total 14,200 sf of new or expanded retail shops including books, a small pharmacy and 

specialty foods (breads, cheese, meats, produce, etc.). The area has an especially strong demand for new dining places 

including 8 quick casual and 6 full-service (table service) restaurants.  
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New Retail Market Demand (Cont.) 

 

   
Figure 11: North Montgomery area can support 16-20 new stores and restaurants including a small book and an 8,000-sf 

specialty grocery market. 

 

Below, summary of North Montgomery’s existing demand for new or expanded retail businesses. 

 

1,200 sf Books & Music: A service-oriented book and music store specializing in specific categories such as 

children’s, design, home, non-fiction, vintage music, string instruments, etc. 

 

8,000 sf Grocery/ Market: 1 specialty grocery /cheese, meats and produce markets offering quality baked goods, 

fish, meats, produce, organics, prepared foods, beers, wines, and flowers.   

 

   
Figure 12: Montgomery’s Northside area has an overall unmet demand 15 new stores and 10 new restaurants including a bakery 

and small pharmacy. 

 

2,000-3,000 sf Pharmacy: A service-oriented pharmacy offering compounding, cosmetics, and health care products.  

 

2,000 sf Specialty Foods: 2-3 food stores specializing in cheese, meat, bakery, coffee, ice cream, etc.  Stores should 

offer limited seating and knowledgeable staff. 
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New Retail Market Demand (Cont.) 

 

  
Figure 13: The North Montgomery’s residents and workers can support up to 15 new food and beverage businesses including 

carry-out, breakfast, coffee shops and full-service sit-down restaurants.  

 

6-7 Quick-Casual Restaurants (12,000 sf) : A specialty restaurants offering counter, self-service lunch, and dinner 

meals. Venues should focus on a single category such as bagels, burgers, chicken, sandwiches. tacos, pizza, subs, etc.  

Most of the restaurants should be national franchise brands with proven service and food quality.  Drive-through 

windows, home delivery and curb-side pick-up should be accommodated as much as possible. 

 

5-6 Full-Service Restaurants (12,000 sf) : 5-6 local or regional sit-down restaurants offering good service, well 

designed, and fixtured restaurants, each focused on an ethnic or food category, such as breakfast, burgers, deli, 

family, Italian, Mexican, pizza, steaks, etc. Restaurants should be limited to 60 total seating plus bar space and offer 

moderate to soft-upscale pricing. 

 

Figure 13 North Montgomery 2022 Retail & Restaurant Demand Summary 

Retail Category 2022 Trade Area 
Est. Consumer 

Retail Spending 

New Store 
Sales/sf/yr. 

Est. New 
Supportable  

Est. New Store 
Sales/yr. 

No. of New 
Stores 

  Retailers      

  Book & Music Stores $900,000 $300 1,200 sf $400,000 1 

  Pharmacy & Health $5,400,000 $500 3,000 sf $1,500,000 1 

  Groceries $21,800,000 $400 8,000 sf $3,200,000 1 

  Foods: Cheese, Meats, Produce $700,000 $400 2,000 sf $800,000 1 

        Retailer Totals $52,200,000 $415 14,200 sf $5,900,000 4 

  Restaurants 
 

  
 

 

  Quick Casual Restaurants $11,300,000 $300 12,000 sf $3,600,000 6-7 

  Full-Service Restaurants $5,800,000 $330 12,000 sf $4,000,000 5-6 

  Bakery, Coffee, Ice Cream, etc. $1,300,000 $300 2,000 sf $600,000 1-2 

   Restaurant Totals $18,400,000 $315 26,000 sf $8,200,000 12-15 

        Retailer & Restaurant Totals $70,600,000 $350 40,200 sf $14,000,000 16-20 
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Figure 14: USDA defined Food Desert areas, above green. The Northside businesses include 4 grocery stores and provides food 

options for its surrounding neighborhoods. 

 

North Montgomery Real Estate Inventory 

According to CoStar, there is approximately 1 million square feet of retail property within the North Montgomery 

submarket with an average vacancy rate of 5 percent. As illustrated in Figure 12: the bulk of this vacancy can be 

attributed to retail centers classified as Neighborhood retail.  

 

Within neighborhood retail, there are two centers that have vacancy rates in excess of 50 percent: 2807-2823 Lower 

Wetumpka Rd and 1965 Coliseum Parkway. However, it is possible this data is not up to date. For an accurate 

vacancy rate, GPG suggests the landlord of these two properties should be contacted.  

 

Retail Category Existing Building Inventory 2021 Vacancy Rate 

General Retail 766,000 sf 1% 

Neighborhood Retail 216,000 sf 16% 

Strip Center 53,000 sf 5% 

Total 1,035,000 sf 5% 

 

Figure 15: North Montgomery Retail Inventory and Vacancy Rate; Source: CoStar 
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Grocery Stores  & Markets 

There are only three grocery stores within the primary trade of North Montgomery: Meat City, Walmart 

Neighborhood Market and Food Outlet. Combined, these grocers total about 100,000 sf of retail space.  

 

Outside of these three markets, there are several other options located along the southern edge of the submarket 

including Piggly Wiggly and Publix. However, as illustrated in the trade area maps below, most of the customers 

shopping at these latter two markets reside along the western side of the North Montgomery submarket.  

 

Meat City Market and Grocery: 

Meat City Market and Grocery is located on Lower Wetumpka Rd., south of Northern Blvd. It was founded in 1999 

and has a strong customer base with offering good quality meats and produce, including Hispanic foods and baked 

items. According to Placer.AI approximately 40 percent of the customers live within 2-miles and 50 percent live 

within 3-miles, indicating that the trade area is wider than other surrounding markets 

 

  

 

Figure 16: North Montgomery’s retailers include several regional and national grocery stores, including Piggly Wiggly, Publix Supermarket 

 at Dalraida and Walmart Neighborhood Market. 

 

 

Walmart Neighborhood Market (Rosemont Heights): 

The Walmart Neighborhood Market is one of Walmart’s smaller stores and is approximately 40,000 sf. The North 

Montgomery store is located on Federal Dr across the street from the Garrett Coliseum. The store sells groceries, fuel, 

pharmacy items and fresh food, meats and produce.  

 

According to Placer.AI, approximately 50 percent of the customers live within a 2-mile radius of the store and 

approximately 65 percent live within a 3-mile radius, indicating that that the store is primarily serving local 

neighborhoods. As illustrated below Figure 18, most of the traffic is tightly bound in the neighborhood south of 

Federal St, Boylston, and just north of Atlanta Highway.  

 

State Farmers Market 

Offers a selection of local specialties, fruits, vegetables, organic food, and crafts and is open daily. It is located off 

Federal Drive next to the Alabama National Fairgrounds Garrett Coliseum and near the Montgomery Zoo. It is the 

oldest continuously operating farmer’s market in Alabama.  

 

The State Farmers Market is another resource for produce and plants for residents in nearby neighborhoods including, 

Highland Gardens, Rosemont Heights as well as the Maxwell Air Force Base Gunter-Annex.  
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Grocery Stores  & Markets (Cont.) 

 

Wrights Produce:  

Located off Federal Drive and near the State Farmers Market, Wright’s Produce is known locally for its beautiful 

flowers and produce. Wright’s also supplies local farm produce and plants to the State Farmers Market and is open 

Sunday-Saturday.  

 

Publix Supermarket at Dalraida: 

Located In Dalriada Commons and east of downtown Montgomery, Publix is a 50,000-sf grocery store.  According to 

Placer.AI, approximately 60 percent of Publix’s visitors live within 3-mile radius of the store. As illustrated in the 

Figure 19 below, most of the customers live in the neighborhood directly north of the Publix, with a few coming from 

Boylston. The shoppers are more affluent than the North Montgomery’s trade area, with an average household 

income of $67,000 per year.  

 

Food Outlet: Located in the Eastbrook Shopping Center, Food Outlet is a 30,000 square foot discount grocery store 

that is known for selling groceries at cost plus 10 percent.  According to Placer.AI, approximately 50 percent of its 

customizers reside within a 3-mile radius going all the way to north. As illustrated in Figure x, the bulk of Food 

Outlets visitors can be traced to the North Montgomery submarket.  

 

Piggly Wiggly:  

Piggly Wiggly is located just down the street from the Publix at Dalraida. Piggly Wiggly is a private owned 

franchised company with over 600 stores. Piggly Wiggly located in east Montgomery off Atlanta Hwy is one of two 

franchised stores in the area. The other location is on Fairview Avenue, in South Montgomery.  

 

According to CoStar, the grocery store is approximately 45,000 sf and is 100 percent occupied. According to 

Placer.AI, approximately 50 percent of the traffic live within a 2-mile radius and 60 percent live within a 3-mile 

radius. As illustrated in the figure below, the trade area is quite similar to the Publix and extends a little further south.  

 

Walmart Supercenter: 

One of 6 Walmart locations in the greater Montgomery region, the Walmart Supercenter on Atlanta Hwy serves the 

community east of downtown Montgomery with 350,000 sf. The property is just outside of the North Montgomery 

trade area but was included given its size and proximity to the area. In addition to the Supercenter on Atlanta Hwy, 

there is another supercenter located on Ann St, just south of the North Montgomery submarket that likely also draws 

in shoppers.  

 

North Montgomery Retailers:   

North Montgomery’s residents and workers have access to multiple local, regional, and national restaurants and 

retailer businesses offering a limited amount of shopping and dining options.  The existing retail shortage is not 

representative of North Montgomery’s market demand, affording a considerable opportunity for 56,000 sf of new 

retail businesses, equating to 25 stores and restaurants.  

 

The area’s commercial businesses are clustered along Madison Avenue, which extends east into Atlanta Hwy and 

Coliseum Boulevard, north of I-85. Madison Avenue’s businesses include fast-food restaurants such as Burger King, 

Waffle House, Papa John’s Pizza, Wings Daly, and a hotel such SpringHill Suites by Marriott. There is limited retail 

in the area except for Dollar General, Nail Creations, and Walgreens and CVS pharmacy.  
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Grocery Stores  & Markets (Cont.) 

 

 
Figure 17: Meat City Trade Area. Pink represents where 40 % of customers reside, orange, 60 % and purple, 80 %  

 

 
 

Figure 18: Neighborhood Walmart Trade Rosemont Heights  Area. Pink represents where 40 % of customers reside, orange, 60 

% and purple, 80 % 
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Figure 19: Publix Trade Area. Pink represents where 40 percent of customers reside, orange, 60 percent and purple, 80 percent.  

 

 
Figure 20: Food Outlet Trade Area. Pink represents where 40 % of customers reside, orange, 60 % and purple, 80 % 
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Figure 21: Piggly Wiggly Trade Area. Pink represents where 40 % of customers reside, orange, 60 %t and purple, 80 % 

 

 

Regional Shopping Areas 

 

Eastdale Mall: An enclosed mall built in 1977 and 965,000 sf. Located on the east side of Montgomery it is home to 

over 100 retail, services, and restaurants. Dillard’s, Belk’s, and JC Penney are anchors as well as a movie theater that 

reopened in 2020. A variety of stores include Footlocker, Bath & Body Works, Claire’s LensCrafters and others. 

Shoppers will find a selection of food options from pizza to steakhouses such as Charley’s Steakhouse. 

 

The Shoppes at Eastchase: Built in 2002, the Shoppes at Eastchase is a 725,000-sf regional lifestyle center anchored 

with a Kohls, Target and Dillards. According to Placer.AI, the property has one of the largest trade areas in the 

region, extending all the way to Birmingham, AL with only about 5 percent of visitors living with a 5-mile radius of 

the shopping center.  

 

Eastbrook  Shopping Center:  

Located off Coliseum Boulevard in North Montgomery, the Eastbrook Shopping Center sits on 10.5 acres with 

135,000 sf. Built in 1956, the main attraction in the center is the Eastbrook Flea Market, a 60,000-sf space with over 

300 vendors selling everything from furniture, glassware to collectibles. In addition, there is a Dollar General, U.S 

Postal Office and My Kids Attic, a children’s store. According to CoStar, there is no vacancy at 401 – 439 Coliseum, 

indicating strong leasing demand for the property.  

 

Eastdale Square: Built in 1986, the property includes over 180,000 sf. and is down the street from the Eastdale Mall. 

The property used to be home to Winn Dixie and is now anchored with a Roses Discount Store. According to CoStar, 

the property is only 68 percent leased, indicating some issues leasing the vacant 58,000 box.   
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Figure 22: Montgomery Reginal Shopping Centers: Above left-  Shops at Eastchase, 725,000 sf lifestyle center opened 2002 

Above right-Eastdale Mall, 970,000 sf regional mall opened 1977.  

 

Atlanta Crossing: Built in 1980 and renovated in 1992, Atlanta Crossing is a 170,000 sf community shopping 

center. The property is anchored with a Rockin Jump Trampoline Park and currently has an occupancy rate of 91 

percent with only two vacant spaces averaging 7,000 sf.    

 

Plaza East:  Located across the street from the Eastwood Mall, Eastwood Place is a 110,000 sf community retail 

center, anchored with a Big Lots and Dollar General. According to CoStar, excluding the Big Lots outparcel, Plaza 

East has 4,000 sf available, indicating a vacancy rate of 5 percent.  

 

Vista View Shopping Center: Built in 1994, Vista View shopping center is an 80,000 square foot neighborhood 

center located at 1983 Coliseum Blvd. The property is currently anchored with a Dollar Tree and Roses Discount 

Store (former Winn Dixie). According to CoStar, the property is 95% occupied, indicating a strong demand for small 

to medium size necessity and service-based retailers. The property’s rents are estimated to be $15 sf/yr.  

 

Perry Hill Crossing: on 1.5 acres, with 23,000 sf, this multi-tenant center located of Perry Hills Rd and north of I-

85, has a Dollar General, Pizza store, Golden Beauty Supply as its tenants with a Family Dollar and barber shop 

nearby.  

 

    Figure 23:  Retail mall and shopping centers in Montgomery  

 

Retail Center Name 
Shopping Center 

Type 

 
Key Businesses Retail Size (sf) 

Eastdale Mall Regional 
Dillard’s, Belk, JC Penney, Footlocker, Claire’s, Bath & 
Body Works 

965,000 sf 

The Shoppes at Eastchase Regional 
Kohl’s, Target, Dillard’s, Pandora, Talbot’s, Bonefish 
Grill,  

725,000 sf 

Eastdale Square Community 
Roses Discount Store, Little Caesar’s, Children’s 
Clothing Exchange 

180,000 sf 

Atlanta Crossing Community Rocking Jump Trampoline Park, Hibachi Sushi 170,000 sf 

Eastbrook Shopping Center Neighborhood 
Eastbrook Flea Market, Dollar General, Post Office, 
Food outlet 

135,000 sf 

Plaza East Neighborhood Big Lots, Dollar General 110,000 sf 

Vista View Neighborhood Dollar Tree, Roses Discount 80,000 sf 

Perry Hill Crossing Neighborhood Dollar General, Golden Beauty Supply, Family Dollar 23,000 sf 
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Figure 24: North Montgomery, City and State Demographics  

 
 

Demographic 
 

N Montgomery Trade 
City of 

Montgomery, AL 
 

State of Alabama 

  2022 Population 16,000 200,000 5,071,000 

  2022 Households 6,000 83,000 2,035,000 

  2027 Population 16,000 198,000 5,124,000 

  2027 Households 6,000 83,000 2,064,000 

  2022-2027 Est Annual Population Growth 0.0% -0.2% 0.2% 

  2022 Median Household Income $41,000 $54,000 $56,000 

  2022 Average Household Income $56,000 $79,000 $82,000 

  2027 Median Household Income $49,000 $62,000 $66,000 

  2027 Average Household Income $67,000 $92,000 $96,000 

  % Households w. incomes $75,000 + 20.10% 34.88% 38.11% 

  % Bachelor's Degree  11.04% 20.93% 17.40% 

  Median Home Value $80,000 $151,000 $183,000 

  Workers 9,200 130,000 2,175,000 

  Retail Sales Per Capita $14,200 $20,300 $14,700 

  Total Retail Spending $226 Million $4.1 Billion $74.36 Billion 

  Total Businesses  400 8,600 164,500 

 

 

ANALYSIS ASSUMPTIONS 

Gibbs Planning Group, Inc. has assumed the following factors in the completion of this commercial market analysis: 

 

• No major regional retail centers will be developed within the defined North district trade areas through 2028 

 

• GPG based its analysis for food and beverage demand from U.S. census businesses surveys which identified 

17 businesses within the North Montgomery trade area and assumed that the average square footage of these 

businesses was 2,000 sf. 

 

• GPG estimates for other retail category demand was based on a bottom-up estimate of current supply of 

various categories within the trade area.  

 

• The Montgomery, State of Alabama and US economies will maintain ‘normal’ growth, unemployment 

inflation, etc. levels.  

 

• Annual population growth for the primary trade area is estimated to be flat from 2022 to 2022.   
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Assumptions (Cont.) 

• Any new commercial development in North district will be planned, designed, built and managed to the best 

practices of the American Institute of Architects, American Planning Association, American Society of 

Landscape Architects, Congress for New Urbanism, International Council of Shopping Centers and the ULI. 

 

 
Figure 25: Above, general outlines of Montgomery’s North, East, North and North geographic areas. 

 

METHODOLOGY 

In completing this research, GPG defined trade areas that would likely serve the existing and new retail development 

in North district based on geographic and topographic considerations, traffic access/flow in the area, relative retail 

strengths, concentrations of daytime employment and the retail gravitation in the market, as well as our experience 

defining trade areas for similar markets.   

 

Population, consumer expenditure and demographic characteristics of trade area residents were collected by  

census tracts from the U.S. Bureau of the Census, U.S. Bureau of Labor Statistics and Environmental Systems 

Research Institute (ESRI). 

 

Finally, based on the projected consumer expenditure capture (demand) in the primary trade area of the gross 

consumer expenditure by retail category, less the current existing retail sales (supply) by retail category, GPG 

projects the potential net consumer expenditure (gap) available to support existing and new commercial development.   

 

The projected net consumer expenditure capture is based on household expenditure and demographic characteristics 

of the trade areas, existing and planned retail competition, traffic, and retail gravitational patterns and GPG’s 

qualitative assessment of City of Montgomery.   

Net potential captured consumer expenditure (gap) is equated to potential retail development square footage, with the 

help of retail sales per square foot data provided by Dollars and Cents of Shopping Centers (Urban Land Institute and 

International Council of Shopping Centers), qualitatively adjusted to fit the urbanism and demographics of the study 

area.  
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RATIONALE 

The rationale for the findings in this study are as follows: 

 

• Underserving Existing Retail – Retailers and restaurants in North district are underserving the potential 

customer base, which is shown by the amount of sales leakage that could be captured by the opening of 16-

20 additional stores and restaurants by 2027.   

 

• Expansive Trade Area – City of Montgomery’s retail potential is augmented by its expansive trade areas.  

Indeed, GPG estimates that North Montgomery has a 10.5 square mile primary trade area. 

 

BUSINESS DEFINITIONS  

 

Retail Category Definitions 

Retail categories in the Supportable Retail Table correspond to the North American Industry Classification System 

(NAICS), the standard used by Federal statistical agencies in classifying business establishments for the purpose of 

collecting, analyzing, and publishing statistical data related to the U.S. business economy. The following NAICS 

codes and definitions are provided by the U.S. Census Bureau: 

 

Retail 

Auto Supply Stores (4411): establishments known as automotive supply stores primarily engaged in retailing new, 

used, and/or rebuilt automotive parts and accessories, automotive supply stores that are primarily engaged in both 

retailing automotive parts and accessories and repairing automobiles; establishments primarily engaged in retailing 

and installing automotive accessories; and establishments primarily engaged in retailing new and/or used tires and 

tubes or retailing new tires in combination with automotive repair services. 

 

Furniture Stores (4421): establishments primarily engaged in retailing new furniture, such as household furniture 

(e.g., baby furniture box springs and mattresses) and outdoor furniture; office furniture (except those sold in 

combination with office supplies and equipment); and/or furniture sold in combination with major appliances, home 

electronics, home furnishings and/or floor coverings. 

 

Home Furnishings Stores (4422): establishments primarily engaged in retailing new home furnishings (except 

furniture). 

 

Electronics and Appliance Stores (4431): establishments primarily engaged in retailing the following new products: 

household-type appliances (refrigerator, dishwasher, oven), cameras, computers/software, televisions, and other 

electronic goods. 

 

Hardware Stores (4441): establishments primarily engaged in retailing new building materials and supplies (lumber, 

plumbing, electrical, tools, housewares, hardware, paint, and wallpaper). 

 

Grocery Stores (4451): establishments primarily engaged in retailing a general line of food products (canned/frozen 

food, fruits and vegetables, meat, fish, poultry, milk, bread, eggs, soda). 

 

Specialty Food Stores (4452): establishments primarily engaged in retailing specialized lines of food (meat, 

fish/seafood, fruits/vegetables, baked goods, candy, nuts, confections, popcorn, ice cream, items not made on the 

premises). 
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Retail Category Definitions (Cont.) 

 

Beer, Wine, and Liquor Stores (4453): establishments primarily engaged in retailing packaged alcoholic beverages, 

such as ale, beer, wine and liquor. 

 

Health & Personal Care Stores (4461): establishments primarily engaged in retailing health and personal care 

products (pharmacies/drug stores, first aid, beauty products, household supplies, candy, prepackaged snacks, optical 

goods, vitamins/supplements). 

 

Clothing stores (4481): men’s and boys’ clothing stores; women’s and girls’ clothing stores; children’s and infants’ 

clothing stores; family clothing stores; clothing accessories stores. 

 

Shoe Stores (4482): Shoes (men’s, women’s, child/infant, athletic). 

 

Jewelry Stores (4483): Jewelry, luggage, and leather goods (silverware, watches, clocks, handbags, briefcases, belts, 

gloves). 

 

Sporting Goods Stores (4511): establishments primarily engaged in retailing new sporting goods (fitness equipment, 

bikes, camping, uniforms and footwear). 

 

Book & Music Stores (4512): establishments primarily engaged in retailing new books, newspapers, magazines, and 

prerecorded audio and video media. 

 

Department Stores (4521): establishments known as department stores primarily engaged in retailing a wide range 

of the following new products with no one merchandise line predominating: apparel; furniture; appliances and home 

furnishings; and selected additional items, such as paint, hardware, toiletries, cosmetics, photographic equipment, 

jewelry, toys, and sporting goods.  

 

General Merchandise Stores (4529): establishments primarily engaged in retailing new goods in general 

merchandise stores (except department stores) (warehouse clubs, apparel, auto parts, dry goods, hardware, groceries, 

housewares, no line predominating). 

 

Florists (4531): establishments known as florists primarily engaged in retailing cut flowers, floral arrangements, and 

potted plants purchased from others. These establishments usually prepare the arrangements they sell. 

 

Office Supplies & Gift Stores (4532): establishments primarily engaged in one or more of the following: (1) 

retailing new stationery, school supplies, and office supplies; (2) retailing a combination of new office equipment, 

furniture, and supplies; (3) retailing new office equipment, furniture, and supplies in combination with retailing new 

computers; and (4) retailing new gifts, novelty merchandise, souvenirs, greeting cards, seasonal and holiday 

decorations and curios. 

 

Miscellaneous Retailers (4539): establishments primarily engaged in retailing new miscellaneous specialty store 

merchandise (except motor vehicle and parts dealers; furniture and home furnishings stores; consumer-type 

electronics and appliance stores; building material and garden equipment and supplies dealers; food and beverage 

stores; health and personal care stores; gasoline stations; clothing and clothing accessories stores; sporting goods, 

hobby, book, and music stores; general merchandise stores; florists; office supplies, stationery, and gift stores; and 

used merchandise stores).  
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Business Definitions (Cont.) 

 

Restaurants 

Full-Service Restaurants (7221): establishments primarily engaged in providing food services to patrons who order 

and are served while seated (i.e., waiter/waitress service) and pay after eating. Establishments that provide these types 

of food services to patrons with any combination of other services, such as carryout services are classified in this 

industry. 

 

Limited-Service Restaurants (7222): establishments primarily engaged in providing food services where patrons 

generally order or select items and pay before eating. Most establishments do not have waiter/waitress service, but 

some provide limited service, such as cooking to order (i.e., per special request), bringing food to seated customers, 

or providing off-site delivery (cafeterias, snack/ juice bar, ice cream/soft serve shops, cookie shops, popcorn shops, 

donut shops, coffee shops, bagel shops). 

 

Special Food Services (7223): establishments primarily engaged in providing one of the following food 

services (2) a location designated by the customer; or (3) from motorized vehicles or non-motorized carts.  

 

• Food Service Contractors: Establishments may be engaged in providing food services at institutional, 

governmental, commercial, or industrial locations of others based (cafeteria, restaurant, and fast-food eating-

place) on contractual arrangements with these types of organizations for a specified period of time. 

Management staff is always provided by the food services contractor. 

 

• Caterers: providing single event-based food services. These establishments generally have equipment and 

vehicles to transport meals and snacks to events and/or prepare food at an off- 

 

• premises site. Banquet halls with catering staff are included in this industry. Examples of events catered by 

establishments in this industry are graduation parties, wedding receptions, business or retirement luncheons and 

trade shows. 

    

• Mobile Food Services: establishments primarily engaged in preparing and serving meals and snacks for 

immediate consumption from motorized vehicles or non-motorized carts. The establishment is the central 

location from which the caterer route is serviced, not each vehicle, or cart.  Included in this industry are 

establishments primarily engaged in providing food services from vehicles, such as hot dog carts and ice cream 

trucks. 

 

• Drinking Places (Alcoholic Beverages) (7224): establishments primarily engaged in preparing and serving 

alcoholic beverages for immediate consumption (bars, taverns, nightclubs). 

 

Shopping Center Definitions  

This study utilizes the shopping centers typologies defined by the International Council of Shopping Centers 

(ICSC) as follows:  

 

• Convenience Centers:  Convenience centers are 30,000 sf or less, unanchored, and generally will service a 

trade area of up to one mile. These centers include banking, carryout foods, florists, mail centers, small 

restaurants, small food markets, and professional services such as real estate and financial consulting. The 

centers typically include six to eight businesses. 
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Shopping Center Definitions (Cont.) 

 

• Neighborhood Centers:  Neighborhood centers are anchored with a full-sized supermarket and 

typically range from 60,000 to 100,000 sf. They service a trade area of two to three miles and can 

include apparel, banks, carryout food, hardware, mail centers, restaurants, sporting goods and 

professional services such as financial consulting and real estate. 

 

• Community Centers: Community centers typically range from 150,000 to 300,000 sf and are almost 

always anchored with a full-sized department store. They also include junior anchor retailers selling 

books, crafts, shoes, and sporting goods. Community centers often include large home improvement 

stores and medium-sized discount apparel stores. Their service area is typically five to seven miles in 

suburban locations. 

 

• Lifestyle Centers: Lifestyle centers average 150,000 to 200,000 sf and feature popular apparel, book, 

and home furnishing stores, as well as cinemas and a wide selection of themed restaurants. The centers 

are frequently planned as walkable areas with main streets.  

 

Recently, lifestyle centers have included large anchors such as department stores, public libraries, and 

supermarkets. These centers typically have a trade area of four to six miles when developed in 

suburban settings. Lifestyle centers that include civic, employment, and residential buildings along with 

the retail land use are defined as ‘town centers.’  

 

• Regional Centers: Regional centers average trade areas of eight to 12 miles and are anchored 

with multiple department stores. The centers can range from 800,000 to 1,500,000 sf, and often 

include cinemas along with 200,000 sf of national brand fashion.   

 

Limits of Study 

The findings of this study represent GPG’s best estimates for the amounts and types of retailers and restaurants that 

may be reasonably supportable in City of Montgomery. Every reasonable effort has been made to ensure that the data 

contained in this study reflect the most accurate and timely information possible and are believed to be reliable. 

 

This study is based on estimates, assumptions, and other information developed by GPG independent research, 

general knowledge of the industry, and consultations with the client and its representatives.  This study is designed as 

objective third-party research and GPG does not recommend that any or all of the supportable retail be developed in 

City of Montgomery.   

 

No responsibility is assumed for inaccuracies in reporting by the client, its agent and representatives or in any other 

data source used in preparing or presenting this study.  This report is based on information that was current as of 

October 2022 and GPG has not undertaken any update of its research effort since such date.  

 

This report may contain prospective financial information, estimates, or opinions that represent GPG’s view of 

reasonable expectations at a particular time, but such information, estimates, or opinions are not offered as 

predictions or assurances that a particular level of income or profit will be achieved, that particular events will occur, 

or that a particular price will be offered or accepted.  

 

The actual amounts of supportable retail could be significantly higher or lower depending on multiple market and not 

market factors including the type, design and quality of the new development  

 

 



 

 

 

30.  Montgomery Northside Retail Market Study 
October 14, 2022  

                                                                                                                                                                               

Limits of Study (Cont.) 

Actual results achieved during the period covered by our analysis may vary from those described in our report, and 

the variations may be material. Therefore, no warranty or representation is made by GPG that any of the projected 

values or results contained in this study will be achieved.  This study should not be the sole basis for programming, 

planning, designing, financing, or development of any commercial center.  This study and its findings are intended 

for the City of Montgomery, Alabama or general planning and policy development and are void for other 

organizations. 

 

End of Study 

 

APPENDIX 

 

 

North Montgomery Trade Area Prepared by Esri

Area: 10.57 square miles

Executive Summary

Popula tion

2010 Population 17,798

2022 Population 15,872

2020 Population 16,040

2010- 2020 Annual Rate - 1.03%

2027 Population 15,597

2022- 2027 Annual Rate - 0.35%

2020- 2022 Annual Rate - 0.47%

2022 Female Population 52.1%

2022 Male Population 47.9%

In the identified area, the current year population is 15,872. In 2020, the Census count in the area was 16,040.  The rate of change since 2020 was -

0.47% annually. The five- year projection for the population in the area is 15,597 representing a change of - 0.35% annually from 2022 to 2027. 

Currently, the population is 47.9% male and 52.1% female. 

Me dia n Age

The median age in this area is 35.5, compared to U.S. median age of 38.9.

2022 Median Age 35.5

2022 Black Alone 62.8%

Ra c e  a nd Ethnic ity

2022 White Alone 26.1%

2022 Asian Alone 1.1%

2022 American Indian/Alaska Native Alone 0.6%

2022 Other Race 5.1%

2022 Pacific Islander Alone 0.1%

2022 Hispanic Origin (Any Race) 7.4%

2022 Two or More Races 4.2%

2010 Households 6,607

Persons of Hispanic origin represent 7.4% of the population in the identified area compared to 19.0% of the U.S. population.  Persons of Hispanic 

Origin may be of any race. The Diversity Index, which measures the probability that two people from the same area will be from different race/ethnic 

groups, is 59.7 in the identified area, compared to 71.6 for the U.S. as a whole.

House holds

2022 Wealth Index 38

2022 Households 6,190

2020 Households 6,245

2010- 2020 Annual Rate - 0.56%

2027 Households 6,110

2022- 2027 Annual Rate - 0.26%

2020- 2022 Annual Rate - 0.39%

The household count in this area has changed from 6,245 in 2020 to 6,190 in the current year, a change of - 0.39% annually.  The five- year 

projection of households is 6,110, a change of - 0.26% annually from the current year total.  Average household size is currently 2.50, compared to 

2.51 in the year 2020. The number of families in the current year is 4,022 in the specified area. 

2022  Average Household Size 2.50
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North Montgomery Trade Area Prepared by Esri

Area: 10.57 square miles

Executive Summary

Mortga ge  Inc ome

2022 Percent of Income for Mortgage 10.3%

2027 Median Household Income $48,622

Me dia n House hold Inc ome

2022 Median Household Income $40,835

Ave ra ge  House hold Inc ome

2022 Average Household Income $56,041

2022- 2027 Annual Rate 3.55%

2022- 2027 Annual Rate 3.64%

2027 Average Household Income $67,009

2027 Per Capita Income $26,816

Pe r Ca pita  Inc ome

2022 Per Capita Income $22,352

House holds by Inc ome

Current median  household income is $40,835 in the area, compared to $72,414 for all U.S. households. Median household income is projected to 

be $48,622 in five years, compared to $84,445 for all U.S. households

Current average household income is $56,041 in this area, compared to $105,029 for all U.S. households.  Average household income is projected 

to be $67,009 in five years, compared to $122,155 for all U.S. households

Current per capita income is $22,352 in the area, compared to the U.S. per capita income of $40,363.  The per capita income is projected to 

be $26,816 in five years, compared to $47,064 for all U.S. households

     
Housing

2022- 2027 Annual Rate 3.71%

2010 Total Housing Units 7,782

2022 Housing Affordability Index 254

2010 Renter Occupied Housing Units 2,777

2010 Owner Occupied Housing Units 3,831

2020 Total Housing Units 7,455

2010 Vacant Housing Units 1,175

2022 Total Housing Units 7,436

2020 Vacant Housing Units 1,210

2022 Renter Occupied Housing Units 2,816

2022 Owner Occupied Housing Units 3,374

2027 Total Housing Units 7,436

2022 Vacant Housing Units 1,246

2027 Renter Occupied Housing Units 2,734

2027 Owner Occupied Housing Units 3,376

Currently, 45.4% of the 7,436 housing units in the area are owner occupied; 37.9%, renter occupied; and 16.8% are vacant.  Currently, in the U.S., 

58.2% of the housing units in the area are owner occupied; 31.8% are renter occupied; and 10.0% are vacant.  In 2020, there were 7,455 housing 

units in the area and 16.2% vacant housing units.  The annual rate of change in housing units since 2020 is - 0.11%. Median home value in the area 

is $79,869, compared to a median home value of $283,272 for the U.S. In five years, median value is projected to change by 8.74% annually to 

$121,406.  

2027 Vacant Housing Units 1,326
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D ata N o te:  Household population includes persons not residing in group quarters.  Average Household Size is the household population divided by to tal households.  

Persons in families include the householder and persons related to  the householder by birth, marriage, or adoption.  Per Capita Income represents the income received by 

all persons aged 15 years and over divided by the to tal population.

36.32027

35.52022

North Montgomery Trade Area Prepared by Esri

Area: 10.57 square miles

Community Profile

2020 Total Population 16,040

2020 Group Quarters 392

Popula tion Summa ry 

2010 Total Population 17,798

2022 Total Daytime Population 19,176

Workers 9,227

2027 Total Population 15,597

2022- 2027 Annual Rate - 0.35%

2022 Total Population 15,872

2022 Group Quarters 392

2020 Total Households 6,245

2020 Average Household Size 2.51

2010 Households 6,607

2010 Average Household Size 2.64

Residents 9,949

House hold Summa ry

2022- 2027 Annual Rate - 0.26%

2010 Families 4,426

2027 Households 6,110

2027 Average Household Size 2.49

2022 Households 6,190

2022 Average Household Size 2.50

2027 Average Family Size 3.06

2022- 2027 Annual Rate - 0.33%

2022 Average Family Size 3.08

2027 Families 3,956

2010 Average Family Size 3.22

2022 Families 4,022

Vacant Housing Units 9.6%

2010 Housing Units 7,782

Owner Occupied Housing Units 61.2%

Renter Occupied Housing Units 29.2%

Housing Unit Summa ry

2000 Housing Units 7,760

Vacant Housing Units 16.2%

2022 Housing Units 7,436

Vacant Housing Units 15.1%

2020 Housing Units 7,455

Owner Occupied Housing Units 49.2%

Renter Occupied Housing Units 35.7%

Owner Occupied Housing Units 45.4%

Renter Occupied Housing Units 36.8%

Vacant Housing Units 16.8%

2027 Housing Units 7,436

Owner Occupied Housing Units 45.4%

Renter Occupied Housing Units 37.9%

Me dia n Home  Va lue

2022 $79,869

2022 $40,835

2027 $48,622

Vacant Housing Units 17.8%

Me dia n House hold Inc ome

Me dia n Age

2010 33.9

2022 $22,352

2027 $26,816

2027 $121,406

Pe r Ca pita  Inc ome
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$243,302Average Home Value

D ata N o te:  Income represents the preceding year, expressed in current do llars.  Household income includes wage and salary earnings, interest dividends, net rents, 

pensions, SSI and welfare payments, child support, and alimony.  

3.1%$2,000,000 +

0.4%$1,500,000 -  $1,999,999

Area: 10.57 square miles

North Montgomery Trade Area Prepared by Esri

Community Profile

$15,000 -  $24,999 12.1%

$25,000 -  $34,999 12.3%

Household Income Base 6,190

<$15,000 16.8%

2 0 2 2  House holds by Inc ome

$150,000 -  $199,999 3.2%

$200,000+ 1.2%

$75,000 -  $99,999 7.9%

$100,000 -  $149,999 7.8%

$35,000 -  $49,999 18.3%

$50,000 -  $74,999 20.4%

$15,000 -  $24,999 10.4%

$25,000 -  $34,999 10.0%

Household Income Base 6,110

<$15,000 14.8%

Average Household Income $56,041

2 0 2 7  House holds by Inc ome

$150,000 -  $199,999 5.2%

$200,000+ 1.6%

$75,000 -  $99,999 9.0%

$100,000 -  $149,999 10.8%

$35,000 -  $49,999 15.9%

$50,000 -  $74,999 22.4%

$50,000 -  $99,999 32.9%

$100,000 -  $149,999 15.6%

Total 3,374

<$50,000 30.4%

Average Household Income $67,009

2 0 2 2  Owne r Oc c upie d Housing Units by Va lue

$400,000 -  $499,999 1.4%

$500,000 -  $749,999 1.1%

$250,000 -  $299,999 0.5%

$300,000 -  $399,999 2.0%

$150,000 -  $199,999 6.3%

$200,000 -  $249,999 4.9%

Average Home Value $176,741

2 0 2 7  Owne r Oc c upie d Housing Units by Va lue

$1,500,000 -  $1,999,999 0.3%

$2,000,000 + 2.5%

$750,000 -  $999,999 2.2%

$1,000,000 -  $1,499,999 0.0%

$150,000 -  $199,999 10.9%

$200,000 -  $249,999 11.0%

$50,000 -  $99,999 18.8%

$100,000 -  $149,999 18.8%

Total 3,376

<$50,000 23.2%

$750,000 -  $999,999 4.8%

$1,000,000 -  $1,499,999 0.0%

$400,000 -  $499,999 3.1%

$500,000 -  $749,999 2.0%

$250,000 -  $299,999 1.7%

$300,000 -  $399,999 2.4%
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House and Home Expenditures

North Montgomery Trade Area Prepared by Esri

Area: 10.57 square miles

Housing Units 7,436 Population 15,872

2 0 2 2  Housing Summa ry 2 0 2 2  De mogra phic  Summa ry

Percent Occupied 83.2% Families 4,022

2022- 2027 Percent Change 0.00% Households 6,190

Median Home Value $79,869 Median Household Income $40,835

Percent Owner Households 54.5% Median Age 35.5

Inde x Spe nt Tota l

Spe nding Pote ntia l Ave ra ge  Amount

Mortgage/Other Loan Payments & Basics 49 $5,943.67 $36,791,345

Owne d Dwe llings 48 $7,846.42 $48,569,368

Interest Paid on Home Equity Loan 52 $20.37 $126,102

Mortgage Interest 47 $1,762.58 $10,910,347

Mortgage Principal 48 $1,303.74 $8,070,179

Interest Paid on Home Equity Line of Credit 50 $71.87 $444,876

Principal Paid on Home Equity Line of Credit 47 $148.80 $921,096

Principal Paid on Home Equity Loan 51 $40.24 $249,070

Special Assessments 77 $9.81 $60,705

Special Lump Sum Mortgage Payments 49 $433.47 $2,683,191

Property Taxes 51 $1,576.76 $9,760,117

Closing Costs 48 $166.29 $1,029,328

Ground Rent 51 $39.85 $246,659

Homeowners Insurance 55 $369.90 $2,289,675

Maintenance and Remodeling Materials 48 $339.69 $2,102,661

Maintenance and Remodeling Services 46 $1,499.92 $9,284,491

Re nte d Dwe llings 66 $3,959.79 $24,511,102

Property Management and Security 47 $63.15 $390,871

Tenant's Insurance 77 $28.52 $176,546

Rent 66 $3,872.89 $23,973,180

Maintenance and Repair Materials 62 $20.50 $126,881

Maintenance and Repair Services 51 $37.88 $234,495

Owned Vacation Homes 50 $273.45 $1,692,645

Othe r Lodging 49 $319.14 $1,975,478

Closing Costs on Purchase of Property 53 $20.32 $125,773

Principal Paid on Home Loans 49 $36.21 $224,119

Property Taxes 53 $82.94 $513,382

Interest Paid on Home Loans 48 $45.85 $283,820

Maintenance and Remodeling 47 $64.71 $400,578

Homeowners Insurance 57 $8.73 $54,043

Housing While Attending School 46 $45.69 $282,833

Property Management and Security 46 $14.69 $90,931

Child Care 51 $304.84 $1,886,940

House hold Ope ra tions 53 $1,334.58 $8,261,080

Appliance Rental and Repair 51 $14.52 $89,858

Care for Elderly or Handicapped 59 $41.94 $259,627

Home Security System Services 53 $26.01 $160,975

Computer Information Services 59 $440.61 $2,727,373

Housekeeping Services 45 $96.08 $594,752

Non- Apparel Household Laundry/Dry Cleaning 53 $14.53 $89,961

Moving/Storage/Freight Express 52 $42.18 $261,085

Lawn and Garden 52 $296.08 $1,832,741

PC Repair (Personal Use) 56 $4.38 $27,138

Installation of Computers 45 $0.19 $1,177

Termite/Pest Control 49 $23.68 $146,576

Reupholstering/Furniture Repair 46 $5.29 $32,724

Internet Services Away from Home 63 $3.00 $18,544

Water Softening Services 60 $4.06 $25,112

Other Home Services (1) 49 $17.20 $106,496
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North Montgomery Trade Area Prepared by Esri

Area: 10.57 square miles

High School Graduate 25.2%

GED/Alternative Credential 9.0%

Less than 9th Grade 5.5%

9th -  12th Grade, No Diploma 13.8%

2 0 2 2  Popula tion 2 5 + by Educ a tiona l Atta inme nt

Total 10,409

2 0 2 2  Popula tion 15 + by Ma rita l S ta tus

Total 12,585

Bachelor's Degree 11.0%

Graduate/Professional Degree 8.3%

Some College, No Degree 19.8%

Associate Degree 7.3%

2 0 2 2  Civilia n Popula tion 16 + in La bor Forc e

Civilian Population 16+ 6,320

Widowed 7.5%

Divorced 16.3%

Never Married 42.6%

Married 33.5%

Population 25- 54 Employed 67.1%

Population 25- 54 Unemployment rate 6.0%

Population 16- 24 Employed 14.7%

Population 16- 24 Unemployment rate 16.5%

Population 16+ Employed 92.2%

Population 16+ Unemployment rate 7.8%

2 0 2 2  Employe d Popula tion 16 + by Industry

Total 5,829

Population 65+ Employed 5.9%

Population 65+ Unemployment rate 8.5%

Population 55- 64 Employed 12.3%

Population 55- 64 Unemployment rate 5.3%

Retail Trade 11.5%

Transportation/Utilities 5.0%

Manufacturing 13.1%

Wholesale Trade 2.1%

Agriculture/Mining 0.4%

Construction 5.0%

2 0 2 2  Employe d Popula tion 16 + by Oc c upa tion

Total 5,829

Services 45.8%

Public Administration 12.4%

Information 1.2%

Finance/Insurance/Real Estate 3.6%

Administrative Support 12.8%

Services 22.9%

Professional 14.5%

Sales 8.7%

White Collar 46.4%

Management/Business/Financial 10.4%

Production 9.8%

Transportation/Material Moving 12.0%

Construction/Extraction 4.6%

Installation/Maintenance/Repair 4.1%

Blue Collar 30.7%

Farming/Forestry/Fishing 0.2%



 

 

 

36.  Montgomery Northside Retail Market Study 
October 14, 2022  

                                                                                                                                                                               

 

 
 
 

©2022 Esri Page 5 of 7

August 08, 2022

2 0 10  House holds by Type

Total 6,607

North Montgomery Trade Area Prepared by Esri

Area: 10.57 square miles

Community Profile

With Related Children 12.8%

Other Family (No Spouse Present) 35.9%

Family Households 67.0%

Husband- wife Families 31.1%

Households with 1 Person 28.1%

Households with 2+ People 71.9%

Nonfamily Households 4.9%

Other Family with Female 29.3%

With Related Children 20.1%

Other Family with Male 6.6%

With Related Children 3.5%

Male- female 6.4%

Same- sex 0.5%

Multigenerational Households 7.7%

Unmarried Partner Households 6.9%

All Households with Children 36.7%

3 Person Household 17.8%

4 Person Household 13.1%

1 Person Household 28.1%

2 Person Household 29.2%

2 0 10  House holds by S ize

Total 6,608

Total 6,608

Owner Occupied 58.0%

7 + Person Household 2.4%

2 0 10  House holds by Te nure  a nd Mortga ge  S ta tus

5 Person Household 6.4%

6 Person Household 3.0%

Housing Affordability Index 254

Percent of Income for Mortgage 10.3%

Renter Occupied 42.0%

2 0 2 2  Afforda bility,  Mortga ge  a nd We a lth

Owned with a Mortgage/Loan 37.3%

Owned Free and Clear 20.7%

Housing Units Inside Urbanized Cluster 0.0%

Rural Housing Units 0.0%

Total Housing Units 7,782

Housing Units Inside Urbanized Area 100.0%

Wealth Index 38

2 0 10  Housing Units By Urba n/  Rura l S ta tus

Rural Population 0.0%

Population Inside Urbanized Area 100.0%

Population Inside Urbanized Cluster 0.0%

2 0 10  Popula tion By Urba n/  Rura l S ta tus

Total Population 17,798
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August 08, 2022

House and Home Expenditures

©2022 Esri Page 1 of 3

Spe nding Pote ntia l Ave ra ge  Amount

North Montgomery Trade Area Prepared by Esri

Area: 10.57 square miles

Utilitie s,  Fue ls,  Public  Se rvic e s 59 $3,310.73 $20,493,404

Inde x Spe nt Tota l

Electric ity 60 $1,239.56 $7,672,888

Bottled Gas 49 $29.46 $182,357

Natural Gas 63 $369.64 $2,288,075

Fuel Oil 34 $31.40 $194,387

Water and Other Public Services 56 $492.03 $3,045,645

Phone Services 58 $1,145.22 $7,088,937

House ke e ping Supplie s 56 $498.05 $3,082,947

Coal/Wood/Other Fuel 39 $3.41 $21,114

Postage and Stationery 54 $95.13 $588,876

Laundry and Cleaning Supplies 56 $143.24 $886,659

House hold Te xtile s 55 $63.32 $391,945

Other HH Products (2) 57 $259.68 $1,607,413

Bedroom Linens 57 $34.25 $211,985

Bathroom Linens 59 $10.70 $66,263

Curtains and Draperies 48 $8.75 $54,154

Kitchen, Dining Room and other Linens 52 $5.67 $35,126

Furniture 55 $400.13 $2,476,792

Slipcovers, Decorative Pillows 53 $3.94 $24,418

Other Bedroom Furniture 56 $73.54 $455,199

Mattresses and Box Springs 58 $77.15 $477,581

Living Room Chairs 58 $34.06 $210,856

Sofas 56 $112.68 $697,517

Kitchen, Dining Room Furniture 51 $30.40 $188,182

Living Room Tables 56 $11.38 $70,473

Outdoor Furniture 48 $20.11 $124,497

Infant Furniture 66 $9.48 $58,665

Ma jor Applia nc e s 54 $229.35 $1,419,674

Wall Units, Cabinets, Other Furniture (3) 48 $31.31 $193,821

Refrigerators and Freezers 54 $64.37 $398,438

Dishwashers, Disposals & Range Hoods 50 $18.34 $113,527

Cooking Stoves and Ovens 52 $32.37 $200,399

Clothes Washers & Dryers 55 $66.00 $408,512

Window Air Conditioners 58 $5.19 $32,155

Microwave Ovens 56 $11.92 $73,809

Sewing Machines and Miscellaneous Appliances 46 $12.80 $79,241

Electric Floor Cleaning Equipment 58 $18.35 $113,592
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North Montgomery Trade Area Prepared by Esri

Area: 10.57 square miles

Retail Market Potential

Population 15,872 15,597

Demographic Summary 2 0 2 2 2 0 2 7

Median Household Income $40,835 $48,622

Households 6,190 6,110

Population 18+ 11,912 11,720

Bought any men's c lothing in last 12 months 6,208 52.1%

Apparel (Adults)

Product/Consumer Behavior Adults or HHs Adults/HHs

Expe c te d Numbe r of Pe rc e nt of

Bought any fine jewelry in last 12 months 2,694 22.6%

Bought any shoes in last 12 months 8,103 68.0%

Bought any women's c lothing in last 12 months 5,901 49.5%

HH owns/leases any vehic le 5,180 83.7%

Automobiles (Households)

Bought a watch in last 12 months 1,704 14.3%

Bought gasoline in last 6 months 10,100 84.8%

Automotive Aftermarket (Adults)

HH bought/leased new vehicle last 12 months 378 6.1%

Beverages (Adults)

Had tune- up in last 12 months 2,848 23.9%

Bought/changed motor oil in last 12 months 6,022 50.6%

Drank beer/ale in last 6 months 4,424 37.1%

Drank non- diet (regular)in last 6 months 5,863 49.2%

Printed digital photos in last 12 months 2,288 19.2%

Own digital SLR camera/camcorder 640 5.4%

Own digital point & shoot camera/camcorder 951 8.0%

Cameras (Adults)

Have a smartphone 10,689 89.7%

Bought cell phone in last 12 months 4,245 35.6%

Cell Phones (Adults/Households)

Number of cell phones in household: 2 1,938 31.3%

Number of cell phones in household: 1 2,389 38.6%

Have a smartphone: Apple iPhone 4,973 41.7%

Have a smartphone: Android phone (any brand) 5,738 48.2%

Computers (Households)

HH has cell phone only (no landline telephone) 4,381 70.8%

Number of cell phones in household: 3+ 1,700 27.5%

HH owns any Apple/Mac brand computer 826 13.3%

HH owns laptop/notebook 3,356 54.2%

HH owns desktop computer 1,882 30.4%

HH owns a computer 4,229 68.3%

HH spent $1- $499 on most recent home computer 997 16.1%

HH purchased most recent computer online 1,095 17.7%

HH purchased most recent computer in a store 1,800 29.1%

HH owns any PC/non- Apple brand computer 3,721 60.1%

HH spent $2,000+ on most recent home computer 157 2.5%

HH spent $1,500- $1,999 on most recent home computer 191 3.1%

HH spent $1,000- $1,499 on most recent home computer 471 7.6%

HH spent $500- $999 on most recent home computer 895 14.5%
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Retail Market Potential

Convenience Stores (Adults)

Product/Consumer Behavior Adults or HHs Adults/HHs

Expe c te d Numbe r of Pe rc e nt of

North Montgomery Trade Area Prepared by Esri

Area: 10.57 square miles

Bought gas at convenience store in last 30 days 5,057 42.5%

Bought c igarettes at convenience store in last 30 days 1,262 10.6%

Bought brewed coffee at convenience store in last 30 days 1,519 12.8%

Shopped at convenience store in last 6 months 7,999 67.2%

Spent at convenience store in last 30 days: $51- $99 952 8.0%

Spent at convenience store in last 30 days: $40- $50 1,043 8.8%

Spent at convenience store in last 30 days: $20- $39 1,212 10.2%

Spent at convenience store in last 30 days: $1- 19 863 7.2%

Attended a movie in last 6 months 5,130 43.1%

Entertainment (Adults)

Spent at convenience store in last 30 days: $100+ 2,609 21.9%

Gambled at a casino in last 12 months 1,312 11.0%

Dined out in last 12 months 5,141 43.2%

Went to a bar/night c lub in last 12 months 1,724 14.5%

Went to live theater in last 12 months 655 5.5%

Watched any pay- per- view TV in last 12 months 490 4.1%

Viewed TV show (video- on- demand) in last 30 days 728 6.1%

Viewed movie (video- on- demand) in last 30 days 1,097 9.2%

Visited a theme park in last 12 months 1,557 13.1%

Used internet to watch a TV program online in last 30 days 2,396 20.1%

Used internet to watch a movie online in the last 30 days 3,701 31.1%

Downloaded any individual song in last 6 months 2,064 17.3%

Downloaded a movie over the Internet in last 30 days 879 7.4%

Financial (Adults)

Played a video/electronic game (portable) in last 12 months 719 6.0%

Played a video/electronic game (console) in last 12 months 1,620 13.6%

Own U.S. savings bond 611 5.1%

Own any stock 857 7.2%

Used ATM/cash machine in last 12 months 6,437 54.0%

Have home mortgage (1st) 3,108 26.1%

Have non- interest checking account 3,696 31.0%

Have interest checking account 3,250 27.3%

Own shares in mutual fund (bonds) 514 4.3%

Own shares in mutual fund (stock) 729 6.1%

Avg monthly credit card expenditures: $1- 110 1,601 13.4%

Own/used any credit/debit card in last 12 months 9,731 81.7%

Have 401K retirement savings plan 2,020 17.0%

Have savings account 6,841 57.4%

Avg monthly credit card expenditures: $701- $1,000 552 4.6%

Avg monthly credit card expenditures: $451- $700 805 6.8%

Avg monthly credit card expenditures: $226- $450 886 7.4%

Avg monthly credit card expenditures: $111- $225 843 7.1%

Did banking on mobile device in last 12 months 4,304 36.1%

Did banking online in last 12 months 4,768 40.0%

Avg monthly credit card expenditures: $2001+ 437 3.7%

Avg monthly credit card expenditures: $1001- 2000 559 4.7%
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Expe c te d Numbe r Pe rc e nt of

North Montgomery Trade Area Prepared by Esri

Area: 10.57 square miles

Retail Market Potential

HH used  bread in last 6 months 5,800 93.7%

Grocery (Adults)

Product/Consumer Behavior Adults/HHs Adults/HHs

HH used  fresh fruit/vegetables in last 6 months 5,178 83.7%

HH used  fish/seafood (fresh or frozen) in last 6 months 3,584 57.9%

HH used  turkey (fresh or frozen) in last 6 months 974 15.7%

HH used  chicken (fresh or frozen) in last 6 months 3,941 63.7%

Health (Adults)

HH used  organic food in last 6 months 1,291 20.9%

HH used  fresh milk in last 6 months 4,979 80.4%

Used vitamin/dietary supplement in last 6 months 6,512 54.7%

Visited a doctor in last 12 months 8,975 75.3%

Exercise at c lub 2+ times per week 1,056 8.9%

Exercise at home 2+ times per week 4,434 37.2%

HH used any maid/professional c leaning service in last 12 months 985 15.9%

HH did any home improvement in last 12 months 1,747 28.2%

Home (Households)

HH bought any large kitchen appliance in last 12 months 895 14.5%

HH bought any small kitchen appliance in last 12 months 1,385 22.4%

HH purchased big ticket HH furnishings in last 12 months 1,445 23.3%

HH purchased low ticket HH furnishings in last 12 months 1,157 18.7%

Carry medical/hospital/accident insurance 8,960 75.2%

Currently carry life insurance 5,388 45.2%

Insurance (Adults/Households)

HH has auto insurance: 2 vehic les in household covered 1,528 24.7%

HH has auto insurance: 1 vehic le in household covered 2,220 35.9%

Carry renter's insurance 1,467 12.3%

Carry homeowner/personal property insurance 5,351 44.9%

Household owns any pet 2,705 43.7%

Pets (Households)

HH has auto insurance: 3+ vehic les in household covered 1,046 16.9%

Psyc hogra phic s (Adults)

Household owns any dog 1,964 31.7%

Household owns any cat 1,323 21.4%

Buy on credit rather than wait 1,317 11.1%

Buy based on quality not price 1,703 14.3%

Buying American is important 4,155 34.9%

R epresents adults who  "co mpletely agree" with the statement:

Am interested in how to help the environment 2,403 20.2%

Buy based on price not brands 3,557 29.9%

Will pay more for environmentally safe products 1,537 12.9%

Only use coupons brands: usually buy 1,536 12.9%

Bought hardcover book in last 12 months 2,472 20.8%

Bought digital book in last 12 months 1,664 14.0%

Re a ding (Adults)

Read any magazine (paper/electronic version) in last 6 months 10,161 85.3%

Read any digital newspaper in last 30 days 4,937 41.4%

Read any daily newspaper (paper version) 1,974 16.6%

Bought paperback book in last 12 month 3,038 25.5%
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Retail Market Potential

©2022 Esri Page 3 of 4

Product/Consumer Behavior Adults or HHs Adults/HHs

Expe c te d Numbe r of Pe rc e nt of

North Montgomery Trade Area Prepared by Esri

Area: 10.57 square miles

Went to fast food/drive- in restaurant in last 6 months 10,843 91.0%

Went to family restaurant/steak house: 4+ times a month 2,793 23.4%

Went to family restaurant/steak house in last 6 months 7,820 65.6%

Re sta ura nts (Adults)

Fast food restaurant last 6 months: take- out/drive- thru 6,815 57.2%

Fast food restaurant last 6 months: home delivery 1,569 13.2%

Fast food restaurant last 6 months: eat in 2,275 19.1%

Went to fast food/drive- in restaurant 9+ times/month 4,994 41.9%

Own any tablet 5,955 50.0%

Te le vision & Ele c tronic s (Adults/House holds)

Fast food restaurant last 6 months: take- out/walk- in 2,129 17.9%

Own any portable MP3 player 1,563 13.1%

HH has Internet connectable TV 2,328 37.6%

Own e- reader/tablet: iPad 3,136 26.3%

Own any e- reader 881 7.4%

HH owns 4+ TVs 1,140 18.4%

HH owns 3 TVs 1,487 24.0%

HH owns 2 TVs 1,704 27.5%

HH owns 1 TV 1,201 19.4%

HH purchased video game system in last 12 months 321 5.2%

HH owns portable GPS navigation device 1,037 16.8%

HH subscribes to fiber optic 200 3.2%

HH subscribes to cable TV 2,234 36.1%

Took domestic trip in continental US last 12 months 4,809 40.4%

Tra ve l (Adults)

HH owns any Internet video device for TV 2,571 41.5%

Spent on domestic vacations in last 12 months: $1,500- $1,999 364 3.1%

Spent on domestic vacations in last 12 months: $1,000- $1,499 614 5.2%

Spent on domestic vacations in last 12 months: $1- 999 1,168 9.8%

Took 3+ domestic non- business trips in last 12 months 898 7.5%

Took foreign trip (including Alaska and Hawaii) in last 3 years 2,442 20.5%

Domestic travel in last 12 months: used general travel website 403 3.4%

Spent on domestic vacations in last 12 months: $3,000+ 293 2.5%

Spent on domestic vacations in last 12 months: $2,000- $2,999 244 2.0%

Spent on foreign vacations in last 12 months: $3,000+ 305 2.6%

Spent on foreign vacations in last 12 months: $1,000- $2,999 369 3.1%

Spent on foreign vacations in last 12 months: $1- 999 530 4.4%

Took 3+ foreign trips by plane in last 3 years 415 3.5%

Member of any frequent flyer program 1,663 14.0%

Took cruise of more than one day in last 3 years 1,095 9.2%

Nights spent in hotel/motel in last 12 months: any 4,293 36.0%

Foreign travel in last 3 years: used general travel website 435 3.7%

Member of any hotel rewards program 2,084 17.5%


